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As a marketer today, you’re under pressure to create immersive digital 
experiences that engage your consumers and keep your brand at the 
forefront of your industry. That’s easier said than done. In order to deliver, 

you need a website that is:

• Adaptable to new customer experiences

• Scalable for new technology and growth

• Customizable to your marketing strategies

You need to feel confident that when you create a digital strategy, you can 
quickly and easily implement your ideas. Today, over one million websites 
are powered by Drupal, and thousands of marketers trust it to provide a 
flexible and scalable foundation for their digital marketing.  



Reason 1

Omnichannel 
awesomeness



The mobile experience is where many ecommerce businesses fall short. Simply reconfiguring your 

main site to fit on a mobile device may not serve your customers most effectively. Mobile and 

tablet traffic is growing, and you need a seamless user experience, consistent messaging, and 

clear objectives across all platforms. Drupal handles responsive design with ease. It allows you to 

set up content, layout, and functionality to respond to the device being used. You can create a single 

site that delivers exceptional digital experiences to visitors no matter how they access it. 

But what about when a company uses more than one website? Drupal can run multiple sites 

from a single database, and all content can be managed from one platform. By not having to 

login to separate sites or use different systems or tools, you can relax knowing that your content is 

consistent everywhere you choose to post it. 



Reason 2

Dynamic 
content for your 

consumers



Today’s shrewd consumers aren’t wasting time looking for information. They expect relevant and 

personalized content served to them directly. Marketers are under pressure to deliver dynamic digital 

experiences, and this can’t be done with a simple static website. 

With Drupal, you can serve up content based on a site visitor’s user profile or transaction history, and 

provide different content to users based on their geographic location. The Drupal database can be 

linked to platforms for personalized email campaigns, marketing automation, and content delivery 

that increase user engagement and conversion rates. 

When you can offer a highly personalized online experience, it sets you apart from your competitors and 

keeps your brand top of mind with your users. 



Reason 3

An ideal CMS for a 
content marketing 

strategy



Whether it’s a B2B lead generation site or an ecommerce shop, a marketer’s most powerful tool 

is content. However, even the best content strategy is moot if the website platform doesn’t allow 

marketers to easily add and publish content. 

Savvy shoppers don’t make quick decisions based on gut reaction. They are going to make an 

educated purchase based on solid research. Marketers need to produce fresh, relative content that 

attracts qualified traffic through focused sales funnels. To ensure sales funnels are converting 

effectively, you need the ability to easily change your site’s content, call to actions, and web forms.  

With Drupal, you can add blog posts, videos, landing pages, and new functionality without relying on 

additional resources. The WSYIWYG-style editor makes it easy for anyone to add, modify, or remove 

content. 

But just because people can make the changes themselves doesn’t always mean they should. Drupal 

can be fully customized to handle complex publishing and content workflows. You can assign team 

members individual administrative privileges and tool sets that can be specific to website sections or 

even certain elements on pages. 

What started as a simple content management system is now a content management framework 

from which you can build whatever you want. 



Reason 4

Superior SEO 
capabilities



Marketers who spend any time online know how important search engine optimization is for a website. If 

you want to rank for any keywords outside of your brand name, you need to create a well optimized website. 

Google has developed stricter guidelines for SEO, which means marketers must play a clean game to avoid 

big penalties. 

Proper site structure is crucial to get search engines to pick up and rank your content. The Drupal 

platform is considered one of the most SEO-friendly content management systems. In addition to the 

Drupal core and architecture, there are a number of useful SEO modules that can be easily installed. For a 

comprehensive list, visit drupal.org.  Below are some of the most effective modules:



Pathauto - Save time by not having to manually create SEO-friendly URLs. Pathauto automatically 

generates URL/path aliases for the contents (nodes, taxonomy, terms, users) based on configurable 

patterns.

Page Title - Every piece of content in Drupal has a title. The page title is found in the HTML head inside the 

<title> tag. It is used on all search engine results pages and greatly enhances your site’s SEO. This module 

gives you granular control over the page title — it can be manually updated or structured with patterns 

you specify. 

Metatag - Manually or automatically set your meta tags, keywords and description on each page. 

Metadata helps improve the rankings and display of a site in search engine results. This module also 

supports social media meta tags (Open Graph for Facebook, and Twitter Cards from Twitter) that allow 

control of how content appears when shared on social networks.

With Drupal, you can control everything needed for search engine optimization. 



Reason 5

Scalability that 
follows your 

timeline



Website traffic can come in waves in response to marketing initiatives, product 

launches, promotions/sales, ticket releases, etc. Marketers know how important 

it is to be able to be proactive and plan for these influxes. The last thing you want 

is a rigid website that is unable to scale when you need it to. Drupal is trusted by 

some of the biggest organizations in the world: the White House, TELUS, Warner 

Music Group. The platform has proven it can handle extreme workloads. 

When TELUS was preparing for the launch of the iPhone 4, it became evident 

to their marketing team that their current platform would not suit their needs. 

They were being held hostage by their provider’s upgrade path, which was 

rarely in line with the marketing department’s needs. Any customization 

of functionality and layout would take months to even get queued for 

development. They decided to abandon their platform and move to Drupal to 

ensure a more cohesive relationship between web and marketing. When the 

iPhone 6S launched, the Drupal platform was able to process thousands of 

orders and handle over 100 server transactions per second. TELUS was the 

only major retailer not to crash during the pre-order. 

Drupal is open source technology being supported by tens of thousands of 

developers. Adaptation is its very nature. Proprietary systems simply can’t 

compete with a workforce this large or this focused.



Reason 6

Analytics for 
the marketing 

stats junkie



Marketers love stats. The data is crucial for making decisions to improve an online business. The Drupal 

backend is developed to give out-of-the-box, real-time, detailed stats. But Drupal can also be easily 

integrated into any analytics system you can think of. 

Marketers only want to know one thing: why? Why are users purchasing product X vs. product Y? Why 

do users drop off at a certain point in a form or checkout process? Why do some pages on the website 

perform better than others? If there is a question you have about your website performance or customer 

experience, there is a Drupal analytics report that can answer it. 

Drupal is straightforward enough that you can simply view the dashboard to understand how your website 

is doing. You can see average purchase amounts, product sales, number of customers, total sales, etc. 

These can also be fully fleshed out to provide the most granular reports for more detailed analytics. Along 

with everything else with Drupal, the reporting can be fully customized. You can build custom reports that 

are automatically generated and sent to you daily, weekly, monthly, or any timeline that fits your needs. 



The Best Platform for Marketing Potential
In order to attract, engage, and convert quality leads and customers, your online presence needs to be a 
dynamic, digital experience that separates you from your competition. You need a platform that empowers 
marketers with the freedom and flexibility to launch cohesive strategies that start at a social media channel 
and follow right through to the order confirmation email. Drupal is a revolutionary platform that integrates 
commerce, content, and community to create engaging web experiences for industry leaders. 

Acro Media is a full custom Drupal development shop. Our services include:
• Drupal Commerce
• Drupal consultation and architecture
• Drupal visualizations and modelling
• Drupal integrations to replace or work with existing platforms
• Drupal website migrations (rescues) from other web platforms
• Drupal custom theming & custom modules

Call: 1.877.763.8844   email: solutions@acromedia.com   web: www.acromedia.com

DISCUSS YOUR PROJECT 

https://www.acromediainc.com/drupal-commerce/contact-us?from=custom-ecommerce
https://www.acromediainc.com/
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